
                                                 

 

Frequently Asked Questions for the new corporate branding of Link Asset Management  
 
1. Link recently unveiled its new corporate logo and email domain. What is the rationale 
behind this rebranding initiative? 
  

• Link Asset Management Limited (Link) changed our corporate logo and email domain 
(from @linkreit.com to @laml.com) starting from 13 May 2025. The change is part of 
our ongoing evolution and reflects our commitment to building a strong foundation for 
the future. 

• The purpose for the change is to align with the evolving role of Link as a real estate in-
vestor and manager, which manages Link REIT and its real estate investment portfolio 
and now also manages Link Real Estate Partners, our newly launched fund business. 

• In the future, we anticipate that Link could manage a range of property investment ve-
hicles on behalf of both public investors and private capital and this new brand archi-
tecture provides a system under which we can brand these different vehicles. 

• We hope the change will reinforce our external positioning as the trusted partner in 
APAC Real Estate for unitholders, capital partners, tenants and the wider communities 
we serve. 

  
2. Will the old Link REIT logo be removed or phased out from usage? 

 

• The new Link REIT logo is the corporate logo identity for Link REIT, and we will be us-
ing it for all communications directed towards Link REIT Unitholders (e.g. the Link 
REIT Annual Report, etc.) and other corporate stakeholders going forward.  

• The original Link REIT logo will continue to serve as the consumer-facing logo for Link 
REIT and will still feature on our shopping centres and other assets. 

3. Is there a Chinese version of the new Link Asset Management or Link REIT logo? 

• The new Link Asset Management and Link REIT corporate logos are in English only 
given Link's increasingly international profile. 

4. Does removing the Chinese name from the new logo mean Link is considering to 
exit or reduce exposure to the Hong Kong or China market? 

• Link Asset Management is a Hong Kong-headquartered firm, and Link REIT's Hong 
Kong portfolio comprises 130 community commercial assets serving over a million 
people daily.  

• We remain committed to our businesses in Hong Kong alongside the various Unithold-
ers, tenants, customers and business partners who are based in Hong Kong. 

• The Link REIT corporate logo is in English only given Link's increasingly international 
profile. 

5. Is my certificate for Link REIT units that carries the old logo still valid? 

• All documents, contracts, and certificates for Link REIT units with the original Link logo 
remain valid. 

 

-Ends- 


