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Link CentralWalk Overview
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Link CentralWalk Overview

l A trendy experiential shopping mall that blends retail with nature
P 3 Fuhua 1st Rd, Futian District, Shenzhen \
ocation
E R RYIEREE—§3S Core Strategy

2007 Expand Trade Variety

March 2019 Popular eateries hid Casual & outdoor dining

Retail: L1, UG, G, B1/ Carpark: B1, B2 Stylish fashion and accessories brands;

More hip and casual fashion choices
~83,900 sgm (retail)

241 Py Trendy experience and entertainment offerings
l/
Property Valuation il 0 C@- More marketing events on weekends
(as of Mar 2024) RMB4,660 million (4.65% cap rate) \ 9

.. CoreCusomers | Opportunistic Customers
Target market CBD white collar workers Families in Futian HK tourists; business travellers

Weekdays Everyday Everyday

- F&B « Cinema « Cinema
* Retall - F&B * F&B
* Retall « KTV
+ Kids’ entertainment * Trendy experience

Tenants
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Snapshot of Link CentralWalk

Link Acquired
CENTRALWALK
from an independent
private investor for a
consideration of
RMB 6.6 billion

Basement area
underwent a period of
stabilisation following

the departure of the
anchor tenant

CENTRALWALK — Completed the first large- Basement renovation
developed by o 1c s WM‘F: scale AEI in Mainland China completed
| She“IZhe” \?ng « P VEmE_, - CAPEX: RMB286 million - CAPEX: ~ RMB24 million
Industrial Development A WA
& 8 « ROl 11% « ROI: >20%
Co., Ltd g j‘;- 0 )

W=l 8 * Garnered three green building
gualifications
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Futian CBD Overview - Most Concentrated Business Area in Shenzhen

Futian District

78.7 km?2 rﬁﬁr@]l.%l\/l | 42 RMB570B | ©. >500K

Prefecture Area Population Iﬁ 2023 GDP (+5.1% yoy) @ Office Workers
. - . 1) . . . . .
Shenzhen — Monthly Visitor Arrivals (‘M) Link CentralWalk is surrounded by residential properties
r e
Peak in 2019: 23.95 million 5 e 3 e -
A S .. Yo o O Caitian Village I Y-
20 - Lotus Beicun —< | A\ | Lianhua Villaige | i
7 e— /;’-é-,?/"’ M Lianhuashan ' :;“
15 , s 3 IR ._
| Development Xingyuan I & = ‘L/J Gangxiacheng
; — ———7 N
| M — | S sl [ .
10 — >»\r\w—-“\ Gangxiacheng,
| Nanxi Xinyuan r A\ Shenda New Village
5 CovID e “Q\s = .
0 L it Lantingju
i hi d 7
2019 2020 2021 2022 2023 2024 [ cty Sunshine Garden

Notes:
(1) Source: Office of Port of Entry and Exit of Shenzhen Municipal People’s Government



Aerial View of Link CentralWalk

Surrounded by offices, hotels and crvrc/ conventron centres
T ;
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Conveniently Located at Futian CBD

to
Baoan
Airport

Office Building
Hotel
Shopping Mall

Convention &

COCO Park
Phase |l

Exhibition Centre

ity (Underaround SHoppINng arcate) s

PAEC Four Plaza
Mall ICC Seasons

Ping’an
Finance
Centre

Convention &
Exhibition Centre

Y
< Shenzhen to SZ
e \ Shenzhen « C.RH Civic Centre 1 North/
= £ SIhOCk Fﬁité?ln ~10 mins Longhua
_I -
o e speed | walking >
g Station | /distance 5
Shangri- 2 One Avenue
ntralWalk Sheraton
Kerry Plaza

Station

Ritz-
arlton

to
Lok Ma Chau
Border
Crossing

xhibition Centre to

Luohu

CentralWalk is surrounded by prominent hotels, offices, the stock

exchange, and a convention centre

Sources: Shenzhen Municipal Planning and Land Resources Committee, JLL
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Positive Changes Since Acquisition

N

New Look Unveiling

* In January 2022, Link
CentralWalk unveiled its new
look with the theme of four
seasons

Improved Sustainability

» Total green coverage ratio
increased from 33% to 43% with
LEED, SITES, WELL HSR
green certifications
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Trade Mix

Prior to the outbreak and post-pandemic

’ Increasing emphasis on Food and Beverage (F&B) offerings

@ Leisure and entertainment options have become more prominent

Q.

Trade Mix

(by NLA)

2019

E Supermarket 35.4%
m Fashion and accessories 20.3%
m Leisure and entertainment 4.5%

m Others 6.9%

Note:
(1) As of 30 June 2024

EF&B 24.0%
m Electrical appliances and home furniture 5.3%

m Personal care and services 3.5%

‘ Proactively reduce focus on supermarkets compared to pre-COVID times

7.8%

Trade Mix

(by NLA)

2024"

mF&B 39.2%

= Leisure and entertainment 14.3%
m Cinema 7.8%

m Others 4.2%

® Fashion and accessories 20.1%
m Daily Miscellaneous Goods 8.7%
u Personal care and services 5.8%



Floor Plan - Overview

Extended operating hours for bars and clubs to boost night-time economy

gz

53 BooMBHAKE

Electrical Appliances

Casual Dining
Fashion and Accessories

Food & Beverage = : ‘
o Y 9 e — ‘l“ =
Lifestyle & Services e — v LG ] ‘l“‘\ -
Kid’s Wear ' e
Entertainment

Fashion and Accessories
Cinema

Access to transportation
infrastructure

Foodie+

Personal Care & Services

Grocery
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e Floor Plan — L1

Extended the operating hours of bars and nightclubs to 2 a.m. to attract a broader clientele

Bars & Nightclubs
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Floor Plan — G

Ongoing efforts to harness the thriving night-time economy,
including adding more bars and nightclubs
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Basement Transformation
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D022 (6) Feedie

Unveiled the newly renamed and rebranded space
Transforming shopping mall into social hubs
Offering a wide array of experiences
Nature+ | Cuisine+ | Social+ | Lifestyle+

Major Tenants

[ e
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Carrefour exited in Jun 2023, having previously
occupied approximately 70% of the B1 floor

@ Basement renovation with CAPEX of
o) approximately RMB 24 million and ROI of
@ @ over 20%

Maximising Potential with Basement Renovation —B1

Leisure
Retail &
Entertainment
Food Personal Care
& &
Beverage Service

Grand re-opening
in July

Rebranded B1 to create a dynamic hub that
integrates diverse culinary delights, vibrant
social spaces, and lifestyle-oriented activities

4 2 Introduced 50+ new brands to the basement;

Leasing strategy focuses on introducing first stores

(%)
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Basement Area Grand re-opening

4
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Strong Tenant Composition
Curating a diversified tenant mix

First Store in Mainland China

€5 13 L aEE,
= = 1 =5 IE A
T ohe 52, % B ET T )

/N P csms
4 SEEKDURIAN L
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HK Brand

First Store in South China region

Sindl.e. Sl 300 D-HARRY
?,;;% o 53 MINT - 15 TOPTOY egonblick MARY KAY }
o OOM oHAKE R
a1k E Tk

YUISHIN BOOKS

HK Brand
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Urban Paradise in Futian

17



e

One Avenue

GFA
Key trade mix
Opening year

Developer

Key trade mix
Opening year

Developer

Key trade mix
Opening year

Developer

Key trade mix

Opening year

Developer

Competition Analysis

83,900 sgm

Fashion, Trendy F&B
2007

Link REIT

160,000 sgm
Fashion, Trendy F&B
2006

Galaxy Industry
80,600 sgm

Trendy F&B, EV
2013

Wongtee Group
234,000 sgm

F&B, Affordable Luxury and High-end
Cosmetics

2019

Excellence Group

=D T Wetro Line 4 Q

coloy

Y]

) Central Clty Plaza
Fuhua 15 Road 3 =
Lin| City
@ Fengii Building . '
] ping Park LinK r City e Exchangs Paza
¢ ¢
- _CentralWalk
Kerry Properties Plaza

LINK CITY (underground retail) x
~ Metro Line 2 ~ § Exhibition Center Station

&x(:u”nnl Times Square

@mg An Bank
Bonjour
INTOWN Shopping Genter
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THANK YQOU!
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