


Contents
=F

Link Real Estate Investment Trust owns and manages a
portfolio of retail and commercial properties in Hong Kong
and China that generate sustainable returns and contribute
to the thriving communities where we operate.
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About Link
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About Link

Link Real Estate Investment Trust (Link REIT) is the first real estate investment trust listed in Hong Kong. It is currently the largest
REIT in Asia in terms of market capitalisation, the largest investor in retail properties by area in Hong Kong, and the largest owner of
car parks in Hong Kong. As a leading real estate investor, Link is a constituent stock of the Hang Seng Index and the Hang Seng

Corporate Sustainability Index, and is also included in leading indices such as Dow Jones Sustainability Asia Pacific Index,
FTSE4Good and MSCI All Country World Index.
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Link invests, develops, manages and enhances income-producing properties. Our portfolio is comprised of commercial properties
including shopping centres, offices and car park spaces in Hong Kong and beyond. We serve local communities by creating
vibrant and attractive shopping hubs that meet the daily needs of the surrounding population, enhancing our tenants' businesses
and delighting shoppers with modern lifestyle experience.
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Vision, Mission and Values
HE  BHERES

Our vision is to be a world class real estate investor and manager, and to serve and improve the lives of those around us.
Together with our mission and values, it guides us in sustainable business practices, anchors our corporate culture and places
stakeholders' interests at the heart of our operations.
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Vision {18 : Mission fi5p : Valves X :

To be a world class real estate investor Building relationships with Managing and operating

and manager our stakeholders through our business with
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B Serving and improving the lives of B Providing value and quality service B Respect B |ntegrity
those around us oooobooooo oooo oooo
e B Partnering with local communities B FExcellence B Teamwork
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B Delivering sustainable growth
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Sustainability Framework
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Our business operates through the lens of our Sustainability Framework from
which management decisions are made and initiatives are developed. This ensures
that sustainability sits at the centre of our business strategy and is integrated into
everyday actions.
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Staff & T

T VA
Economy TR Provide a fair, equitable and

Improve our property transparent work environment
portfolio to pursue steady valuing work-life balance and

and sustainable growth. leadership development.
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Community it[E Corporate Governance
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nhance, enrich and suppo
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Establish long-term Minimise environmental footprint
relationships with our and strive to be a community
tenants to enhance and leader in making a positive
support their operations. impact on the environment.
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Be a trusted global leader in
responsible property investment
and management.
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Asset/Brand
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The Brand
SRS

B Our identity is a testament to our dedication to building thriving communities and
connecting people to a brighter future.
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B Link is uniquely positioned as a connecting point among various stakeholders.
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m Our logo reflects our position as the confluence between Link and the communities.
0000oooooooooooooooood

B The vibrant colours reflect our brand attributes - forward-looking, ambitious,
energetic and caring.
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A Decade of Strong Growth
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B \We mark the 10" anniversary of
our IPO in 2015. Guided by our core
values, strategy and management
expertise, we have built a quality
portfolio of income-producing
properties that have withstood
the test of time.
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B Over the years, we have grown the
business consistently and created
economic, social and environmental
values for our stakeholders.
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B The next decade promises further
growth and broader business
reach. Changes in our investment
mandate bring new opportunities in
development and re-development
as well as extend our operating
footprint into Mainland China.
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Business Approach
S50

B Our core business strategy is to acquire, enhance and hold quality assets that are

efficient, sustainable and can add synergies and competitiveness to our existing
portfolio. Through this strategy, we create value for our unitholders, tenants,
shoppers and the communities in which we operate.
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We build a strong, balanced retail portfolio targeting daily non-discretionary buying:
shopping centres, fresh markets and car parks. We also invest in premium Grade A
offices with potential for long-term income and capital growth.
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Investment Strategy
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Six growth drivers underpinned by prudent capital management guide our business strategy:
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Asset Disposal
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Asset Management

SEER

Over the years, our team has
established a track record of steadily
increasing net property income through
trade and tenant mix improvements,
complemented by steadfast control of
property operating costs.

Our management team provides
excellent customer service and forms
strong partnerships with both tenants
and the community.
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Asset

Acquisition

SEINEE

Adding new assets and building

a portfolio of mid-market properties
offering daily necessities to the
community proves to be effective in
ensuring stable net property income

growth despite economic fluctuations.
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Enhancement
SERHA

Asset enhancement revitalises our property portfolio
by repositioning, expanding the catchment area and
raising the profile of our properties, capitalising on
factors such as population growth, evolving customer
preferences and the opportunity for integrating with
other nearby properties or attractions.

gbooobooboooboobooboobooooo
gobbobogooobbbooooooboooubo
gbogobbobooooobooooooobooao

Asset/Brand
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Asset Disposal

SEL

HE

Enhancing the overall quality of our portfolio includes exiting non-core properties.
Disposing such assets provides capital to fund unit buy back, invest in assets that
have better growth potential and enhance operational efficiency.
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Property Development

MRERE

The capability to develop property
allows Link to design and build assets
that fit our needs and plans, so we can
hold and operate these properties for
long-term income generation.
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Property
Re-development
MEE
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Property re-development focuses
specifically on the existing portfolio
properties and offers an opportunity
to add value through reconstruction.
This allows us to unleash the potential
of the properties.
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Economy
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Diversified Property Porifolio
STALNYEBES

We optimise a property's life cycle and
potential value through revitalisation
coupled with a repositioning strategy
that is uniquely resilient to future
development and lifestyle trends within
specific areas. We accommodate
diverse sectors of society through
barrier free access, convenient
connectivity to public transport and
allocation of public space in our
properties.
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Our properties cater to a unique set of local demographics. H.A.N.D.S

(Have a Nice Day Shopping) is one of Link's largest refurbishment investments, creating
a flagship supermall in the fast-growing Northwest New Territories. The one-stop
shopping mall features trendsetting fashion and accessories shops, a fresh market
and international cuisine that appeal to the area's younger population and
families. The progressive renovation of another flagship property Lok Fu Plaza

and Market keeps it competitive within its fast growing upmarket location in Kowloon.
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Economy
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Being one of the top ten premier shopping centres within Link's portfolio, Temple Mall
combines the existing Lung Cheung Plaza and Wong Tai Sin Plaza into a flagship
mega retail corridor with a total frontage of over 700 metres. With its close

proximity to Wong Tai Sin Temple, the new facade makes reference to oriental
architectural elements with a contemporary statement.
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Chung Fu Plaza Hau Tak
B R Shoppmg Centre

Repositioning Chung Fu Plaza as the premier shopping , tmr
and community centre in Tin Shui Wai introduced a whole

new shopping experience and revitalised community hub for ) ) ) )
the Tin Shui Wai district. Hau Tak Shopping Centre is a vibrant modern shopping gateway that attracts

commuters and nearby residents in the densely populated Tseung Kwan O District.
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With a unique sense of place and
ta n e P aza a mix of retail shops and al fresco
dining experiences, Stanley Plaza is a e

an exciting and popular destination
I - 48 for locals as well as tourists on the
I\ i=-1 south side of Hong Kong Island.
g 9
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Our fresh markets aim to preserve the unique culture of shopping for fresh produce
whilst creating a new lifestyle experience for local residents and younger consumers
that will help ensure the sustainability of these fresh markets. Lok Fu Market is one of
the successful examples.
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Property Development
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B Property development presents the
opportunity to enter the property life
cycle at the early stages of planning
and development. This allows us
to invest in high quality assets for
sustainable building performance.
This complements our strategy of
owning and operating properties
that generate long-term income.
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B Our debut development project
is located in Kowloon East, in the
heart of the government initiated
"Energising Kowloon East", a major
revitalisation plan that creates a
second central business district for
Hong Kong. In partnership with
Nan Fung Development Limited, we
are seen as a first mover in this major
developing area of Hong Kong.
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Expansion to China
it E A itie

Mainland China provides a promising market for acquisition of retail properties that
fit our mandate to hold properties for long-term growth and acquire assets that add
diversity to our highly focused portfolio in Hong Kong.
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The acquisition of EC Mall in Beijing
marks our first investment outside

of Hong Kong. Adjacent to major
public transport systems and located
in a premier demographic market
characterised by young professionals
and the growing middle class, the mall
aligns with the portfolio criteria we seek
in retail investment.
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Economy
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The acquisition of Corporate Avenue 1 & 2 in Shanghai represents Link's first acquisition of
a mixed-use property in Mainland China. Located strategically in Shanghai's core central
business district in Taipinggiao/ Xintiandi area in Huangpu District, Corporate Avenue 1 & 2
is a recognised district landmark. It is in close proximity to Shanghai's retail destination of
Huaihai Middle Road. Convenient transport connectivity and a catchment area of affluent
business and residential communities, combined with the strong market for premium Grade A
office spaces, make this an attractive long-term investment.

gbooobot1gdb20000b00o0booboooobobooboobooooobooo
go0/0000b0booo0oooooooooobooboo0oboboboOoooboDooo

gboogboobooobobooobooboobooobobobooboobobooobo
gbooogbooboooboooobooo

LD



Tenant
(2]

B Our on-going asset enhancement
delivers revitalised and more
welcoming shopping environments
that help boost our tenants' business.
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m Over the past few years, a number
of small tenants have expanded
their operations to other properties
owned by us.
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Link_

Tenant Academy
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Link Tenant Academy is well-received amongst our tenants, in particular
our independent operators. The programme offers free seminars and workshops
that provide tenants with the latest insight into market trends, customer service
and sales techniques, business operation and management.
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Mr. Michael Leung ER{EEEHE

Professional corporate trainer &
experienced journalist
0o000poDooooooooon

Tenant
(2]

Link Tenant Academy aims to provide a series of practical seminars and workshops to keep tenants abreast.
gooodoouotooooooouooonotoobogn



o\ Staff
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Our People
FH{PE0E X

Link is committed to attracting and retaining talents by providing a fair, equitable and
transparent work environment that values individual career development and
work-life balance.
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Talent Management and

Development
A7 BRI

B Talent development includes recruiting and growing the right people with
local expertise while maintaining a broader outlook of the retail industry. Annual staff
Vision, Mission & Value (VMV) survey is conducted to track satisfaction rate and
obtain feedback for areas of improvement.
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o\ Staff
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W Link Executive Diploma Programme

in Shopping Mall Management
aims to develop a pool of
individuals ready to move into
key leadership roles.
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B The Employee Unit Purchase Plan

(EUPP) was introduced in July 2012
to support eligible staff to become
Link's unitholders with varying
levels of subsidy based on tenure
and performance ratings.
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Environment

RIS

Link strives to be a community leader in making a positive
impact on the environment.
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Our approach is to strictly manage our operating footprint
in terms of energy and water use, and reduce waste
generated by our operations.
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Environment

Energy and Water Savings

B # BER 5z A 7K

Since 2010 we have consistently recorded annual reduction
in our total energy consumption, moving closer to our 2020
target of a 30% reduction. This has been achieved through
the Link Energy Management Programme that includes
installing energy efficiency chillers and lighting systems,
as well as improving daily operations.
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The number of "hot" and "very hot" days in Hong Kong is
projected to increase, which represents water challenges
in the future.
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m Our future energy savings increasingly rely on our Building

Management System (BMS) through which we closely
monitor daily and process-level energy consumption.
The BMS allows us to monitor and control energy related
aspects of all of our air-conditioned properties from
one central location.
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Water consumption will correspondingly increase.
The BMS is equipped to optimise our ventilation and
cooling controls, thus helping to minimise the anticipated
increase in water consumption.
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Waste Reduction
WL EE

In 2014/2015, a study of waste management challenges at
our properties was done to pave the way for establishing

a comprehensive strategy that examines compliance

with the forthcoming waste regulations, which includes
working closely with tenants, service providers, NGOs and
the government to develop optimal solutions for waste
management across our portfolio.
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Carbon Reduction
WD TR

We continuously monitor and work to reduce our carbon footprint across our portfolio and are committed to reporting
our Scopes 1, 2 and 3 carbon emissions.
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In 2015, we developed further internal mitigation and adaptation policies to address our organisation-wide climate change
risks. Notably, we have received numerous awards and recognitions that acknowledge our endeavours to reduce carbon and
energy impact, which include the United Nations Global Compact, Best Year-On-Year Change for Hong Kong' Award at
the 2014 CDP Hong Kong and South East Asia Climate Leadership Awards, first place amongst REITs in the East Asia region in
GRESB survey and GRESB Green Star rating for the second year running, to name a few.
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Environmental Care
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We believe that green environments are better for our
tenants, shoppers and the communities. We manage a
greening portfolio consisting of 40 slopes, 5,840 trees,
and 956,000 sq ft of landscaped area in and around
our properties.
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Appointed arborists to study each site's unique
environment for selection of appropriate species, creating
harmony with the local environment.
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Prizes, Awards & Recognition

SR TR B IASR

An appropriate balance of skills, knowledge and experience, ethnicity and gender on the Board is an important aspect of
our corporate governance practices, driving the Board's effectiveness as a whole for the long-term success of Link REIT.

The current mix of our Board members is balanced, and well represented by business executives, professionals, and leaders

in academia. With diverse backgrounds, our Board members have both the breadth and depth of skills and experience to

steer and oversee the business of Link REIT.
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Link has been honoured with over 100 awards and recognitions over the recent years. Major awards include the following:
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Property-related $2Z£48R8

1. WUWM Market Awards 2014
2014 tH RIFEMIZHMBFEMIBABRS S
Recently renovated Tin Shui Market won the Gold Award
at the annual 2014 World Union of Wholesale Markets
(WUWM) Market Awards, an international competition
organised by WUWM. The theme "Excellence in Real-time
Renovation" rewards excellence in project management
of market renovation projects. This is the first time a
Hong Kong market has won the highest honour for this
prestigious award.
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2. 2014 Hong Kong Awards for Industries
2014 FB TR « BAIZARIFALE
Lok Fu Market distinguished itself in customer service
to become the first fresh market ever to win the 2014
Hong Kong Awards for Industries: Customer Service

Grand Award. The award recognises Link's creative notion
of "retailisation" of fresh market services.
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3. China Property Awards 2014- Highly Commended -
Best Commercial Development (Hong Kong)
chEthELE 2014 -

'RIERXIEE (B8) - SEHEE, A

4. HKRMA Service and Courtesy Award 2013

BETEXSIBRSE 2013 MFEHAREE,

5. RICS Hong Kong Awards 2015 - Refurbishment/
Restoration Team of the Year (Certificate) (Lok Fu Market)
RICS &iE 2015 FEE A -

RE / BIEERERE (LSEm)

Sustainability ST EXE :

Dow Jones Sustainability Asia Pacific Index 2014/15
201415 EIBHRCT R R KIEH

Link has surpassed its peers across numerous
sustainability metrics, including corporate governance,
economic, environmental and social criteria by being the
only Hong Kong REIT selected as an index component of
the Dow Jones Sustainability Asia Pacific Index

(DJSI Asia Pacific) in 2014/15.
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. FTSE4Good Index Series
SHITESREEH
Link successfully maintains its presence in FTSE4Good

Index for the third consecutive year, reaffirming Link's
compliance with internationally recognised social

-
.

N

Corporate Governance
EXE8

responsibility standards. The FTSE4Good Index Series

is one of the world's most credible indices objectively
measuring the performance of companies that meet globally
recognised corporate social responsibility standards.

OO000D0OOOO0000O000ooooOoO (FTSE4Good
Index Series) ] 000 OOO0O0O0ODODOOOOOOOO
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3. 2014 CDP Hong Kong and South East Asia Climate
Leadership Awards
2014 BB KRR TERIZHEMDIE

4. GRESB Green Star Rating 2014
2014 2k EECTRBIEIRERETR

5. RobecoSAM's 2015 Sustainability Yearbook
RobecoSAM (TIFHEEERHE 2015)

Corporate Governance TRPEE4 :

-
.

Institutional Investor 2015 All-Asia Executive Team Ranking
(HEgREE) 2015 EHEADSIREKRS
Link topped the list of corporate leaders in an annual survey
of investment professionals organised by Institutional
Investor magazine. It won seven awards in the 2015
All-Asia Executive Team Ranking as listed below:
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Award #8315 Ranking HF& Awardees 13185

Overal DO OO

Asia's Best Analyst Day  First Place Link
(Real Estate)* ooo oo
gooooood

goooo

Most Honoured Fourth Place Link
CompanyinHongKong 0O 00O od
ooooooooo

Buy-side 0 O 0O 0O

Asia's Best Investor First Place Link
Relations (Property) ood Ood
gooooooog
gooo
Asia's Best CEO First Place George Hongchoy,
(Property) oood Chief Executive Officer
goooooog opDooooo
gooog
Asia's Best CFO Third Place Andy Cheung,
(Property) ood Chief Financial Officer
gooooooooo ooboobooboooo
gooo

Sell-side 0 0 0 O

Asia's Best Investor First Place Link
Relations (Property) ooo oo
Ooooooooo
oooo
Asia's Best CEO Second Place George Hongchoy,
(Property) ooo Chief Executive Officer
OOooOooooo ooooooo
oooo

* This award recognises companies that host the best types of engagement
with their buy-side and sell-side analysts.
*0d0o000oooooooobooooo

2. The 5™ Asian Excellence Recognition Awards 2015
SFhEEMNRIEREEEAIE 2015

Link was honoured at the 5th Asian Excellence Recognition
Awards 2015, organised by Corporate Governance Asia.

In addition to winning awards for Best CSR, Best Environmental
Responsibility and Best Investor Relations Company,
George Hongchoy, CEO and Andy Cheung, CFO were named
Asia's Best CEO (Investor Relations) and Asia's Best CFO
(Investor Relations) respectively.
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3. Named the ‘Property Investor of the Year' in The
Asset Triple A Asset Servicing, Fund Management and
Investor Awards 2015
R (B1E) Triple AZERTY - ESEERIREE
WM (EEMEREE, &

4. 1" HKIRA Investor Relations Awards 2015
2015 FEIEERFRINZIREERAFRAE






Link Together Initiatives SAE "= - EEERETE,

Link Together Initiatives
XE T - ERE J

After careful consideration, for the 2015/2016 funding cycle, The Initiatives’ Selection Committee and the Board of
Link chose 44 community projects out of nearly 130 eligible applications, which included seven under the Service
Fund and 37 under the Neighbourhood Project Fund. Together with the 100 awardees of the Link First Generation
University Student Scholarship, Link is donating a total of HK$10 million to support the selected organisations
serving communities in need, with targeted beneficiaries of around 370,000 people.
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Organisation Service Fund Project Name / Description E%rgeft - {‘lo. of B?neficiories Organisation Service Fund Project Name / Description E%rgefti - {\lo. of B?neficiaries
HHE it EARMIAE S8 / RN rasis (ERae s it ERMIAS S / RN fNeficiaries  {approx.
ARIFEIZ SRAZ (KR) ARIFEIZ SEAR (K#9)
1. Animals Asia Dr Dog Programme Elderly 500 5. Playright Children's Mobile Playborhood Project (Phase 3) - Playful and Children and 6,300
Foundation e EsTal ] Play Association Happy Community Youth
== ==
DNEMES Enhance physical and psychological well-being of BRREBEHS HEBEETE - SITRETTE RERSDF
the elderly through animal-assisted therapy Provide mobile playgrounds for children in Tuen Mun
BEREEED SRR A RENSMER and Tseung Kwan O
REPIREERENRER M RENE LR
2.Food For Good Limited ‘Help the Aged, Teach the Young' - Elderly 280,240
EleeaRAg Link Fresh Market Surplus Food Donation Project rE 6. Youth Outreach Street Transformers Children and 2,280
TEERNER - RREDE ) ARGTHHROUGTE St EENEE Youth
— SRHE/)
Fheé(ﬂzzlelz)rlgr?vﬁ;ger:?jdglccjiri?owﬁ?hdsr:::)%ifgo d Offer stfget dance 1rainipg anq the chance to join TERROE
collected from Link’s fresh markets gompe’ﬂhqns o youth night dnﬂe_rs - -
RERE NS HOWNT R EESRH - s RHRERER LB O FIRMETSERR L BRE
Fh 2
BILRMREHERRS 7.Hong Kong Breeding and Caring of Guide Dog Litters and Public Soc_:iol Inclusion 3,800
3.Cha Duk Chan Cha Duk Chang in 3 Generations Children and 5,935 Guide Dogs Education Programme FRl
Children's Can'?onese ﬁ/ﬁ\z{ﬁﬁ%?"é‘ Elderly Association Limited LEAHAPBRATHSEE
Opera Association Promote cross-generational harmony by involving RERRE SRREAHE Establish a local guide dog breeding programme
ERIEREEAHS children and the elderly in Chinese Opera workshops and raise public awareness of guide dogs and the
BIRAT and performances issues facing the visually impaired.
BB reaEEE | TIESREERRSIESSE MR " SEAAMEIESEl ) REAMTEHEEX
B =R RiSEATHRNE
4. Music Children Music Children @ Link Children and 3,600
Foundation BYEEER Youth -
BREEEES Introduce classical music to underprivileged children SERBHE
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Strategic Marketing Campaigns
REBMEMIREETE

Link maintains a sustainable business growth from a diversified portfolio of property networks. The array of strategic
marketing campaigns targeting various marketing segments serves and improves the lives of those around us.
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Shopping Mall Promotions i%?&ﬁ%%éﬂ

Stanley Plaza Christmas Seaside Market (December 2015)
ARAEEZEREEHEE (2015F128)

Stanley Plaza celebrated the festive season by organising the most authentic German
Christmas Market in Hong Kong endorsed by German Consulate and the German Chamber
of Commerce. This first-of-its-kind event showcased nearly 80 booths that offered visitors the
chance to sample special delicacies and truly experience a traditional German Christmas.
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& No. of Participants (in 4 days) 2E3;EE) A ] (3£4X) : 340,000

Strategic Marketing Campaigns SRS B E 58D

Launch Event BIEEE)

Temple Mall Grand Opening (November 2015 - February 2016)
SXPOEESE) (2015F1N1BE20165F25)

Temple Mall, a new centre formed by merging the former Wong Tai Sin Plaza and Lung Cheung Plaza was revitalized to
provide shoppers with more choices and variety. To celebrate the grand opening of Temple Malll, Link organized two festive
events including “Christmas Chill Out” and “Meet the Chic Monkey”.

During Christmas season, Link launched the "Christmas Chill Out" featuring a series of games using four key stress
management techniques to help customers relieve stress. Link also invited the playful cartoon character, Tuzki, to bring
laughter and share the Christmas spirit with the local community.

Temple Mall also celebrated Chinese New Year under the theme of “Meet the Chic Monkey”. In addition to the thrilling,
colourful performances welcoming the Year of the Monkey, 888 complimentary “Blessed Buns” were given away at the
Lunar New Year’s Eve party, as wishes of good fortune to the community.
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Fresh Market Promotions
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Lok Fu Market 2" Anniversary (November 2015)
WEGTHER2EFE (2015F1H)

Link hosted the "Lok Fu Market 2" Anniversary Food Fest" to thank
their customers for the support in the past two years after the
Asset Enhancement project. Irresistible HK$2 price tags were
placed on over 10,000 premium food products and seafood,
including abalones, hairy crabs, oysters and red wine. Special food

kiosks were set-up to offer limited-edition yummy bites during
weekends.
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@ No. of Participants (in 7 days) 2E3;F8) A2 (F£7X) : >6,000




1 on air date : 20 August 2015
2015F8H208 5%

The new Link corporate identity has been launched with two TV commercials being produced
to communicate the brand message “We Link People to a Brighter Future”. The two versions -
"shopping centre" and “fresh market" - were created based on the maijor portfolio of Link and were
aired on key media channels in Hong Kong.

Link has been revitalising its shopping malls to make them more inviting for everyone to shop,
to unwind and have fun. Link has also been modernising its fresh markets to a cleaner and
more comfortable shopping environment, which brings life’s good taste closer to home.
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Signature Event 385 8)

Link « Cheers Express (September 2015)
FRENKIKIE (20155E98)

Cheers Express - the first ever container and food truck event in Hong Kong - was a series of fun and vibrant
mobile food parties at selected Link properties in Hong Kong. It featured four giant containers that doubled
as mobile kitchens along with food trucks and tricycles. Cheers Express celebrated the four relationships
with the communities - neighbours, friends, couples and grandparents-grandchildren, encouraging
stronger personal bonds in the community.
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& No. of Participants 2 E3;E&) A4 : >40,000
@& Redemption Quantity 1R%8iE6 A EL : >52,000
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Tenants Engagement P B8

Link Tenant Academy
TREBFEE

Link Tenant Academy aims to provide a series of practical seminars and workshops to keep tenants abreast of the latest market
trends. Topics range from management concepts, industry outlook, retail techniques, quality catering to energy savings.
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& Number of Seminars SEEEERITNEY - 14
& Number of Workshop TYESHERHEIRES : 1
& Number of Participants of Seminars & Workshops P £E3 A ] : >2,000

Over 88% of the participants are satisfied with Link Tenant Academy. 8i88% SEAE ¥ BRBE 22 RIZIME o

*The above data was being collected during the period from June 2015 fo May 2016.
A EERR2015F6FE2016F5B8I8UR ©

All information and data in this leaflet are provided for reference only. All figures expressed herein are based on information available as of the date hereof and are subject to change without notice.
©Copyright. Link Asset Management Limited June 2016. All rights reserved.
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' Link’s Shopping Centres - Destination
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Link’s Shopping Centres - Community () Link’s Shopping Centres - Neighbourhood
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East Rail Line e \\est Rail Line
“ Erte T
Ap Lei Cha —— [sland Line @ Light Rail
BRI BB =
Kwun Tong Line ®® o Cross-Harbour Tunnel
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Ma On Shan Line @e@e Eastern Harbour Crossing
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Tseung Kwan O Line ®®® Western Harbour Crossing
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Where Link is
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Destination #8& (6 nos.)

Property

Chung Fu Plaza = E18
H.A.N.D.S

Hau Tak Shopping Centre [E{EF 15
Lok Fu Plaza £E[Ei8

Stanley Plaza 7RitER

Temple Mall EX{lP D

Community E&1f (38 nos.)

Butterfly Plaza Sit% =18

Cheung Fat Plaza REE18

Choi Ming Shopping Centre #8718
Choi Wan Commercial Complex #ZE#15
Choi Yuen Plaza ¥#BE18

Chuk Yuen Plaza 11 B Ei5

Chung On Shopping Centre &L #15
Fu Tung Plaza EREIR

Hing Wah Plaza E1ZEE[E1S

Ho Man Tin Plaza {1 XX BEIS

Hoi Fu Shopping Centre 8 =15

Kai Tin Shopping Centre B &E1%
Kwai Fong Plaza 75 E13

Lei Yue Mun Plaza 825 P9E1R

Leung King Plaza B 2Ei3

Lions Rise Mall IR 13

Long Ping Commercial Centre BAR 718
Maritime Bay Shopping Mall }51REE
Nan Fung Plaza 32 Eig

Oi Man Plaza ERER

0Oi Tung Shopping Centre E R 15

Po Tat Shopping Centre EiE18

Sau Mau Ping Shopping Centre B 1F715
Sha Kok Commercial Centre 2715
Sheung Tak Plaza 1% E iR

Siu Sai Wan Plaza /\T5#E15

Tai Wo Plaza AXF0/E1Z

Tak Tin Plaza & B /E1

Tin Chak Shopping Centre X;27515

Tin Shing Shopping Centre XX #518
Tin Shui Shopping Centre X158

Tin Yiu Plaza XI2E12

Tsing Yi Shopping Centre S 18

Tsz Wan Shan Shopping Centre ZZE LI chiiy
Un Chau Shopping Centre T &%
Wah Sum Shopping Centre Z/1) Ei8
Wo Che Plaza REEiR

Yat Tung Shopping Centre 2R #5132
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Neighbourhood #BEE (86 nos.)

Property

Ap Lei Chau Estate Retail and Car Park B8N IR - 7 8 5 S & 15
Cheung Hang Shopping Centre RS 18

Cheung Hong Commercial Centre K& 15

Cheung On Estate Retail and Car Park KRR IB-E R EEIR
Cheung Wah Shopping Centre i#E 1%

Cheung Wang Estate Retail and Car Park R 1B- iR S EIR
Ching Wah Court Retail and Car Park &£ - HRSEIR
Chun Shek Shopping Centre ZH 515

Fortune Shopping Centre iz 15

Fu Cheong Shopping Centre & E 12

Fu Heng Shopping Centre 518

Fu Shin Shopping Centre S =718

Fu Tai Shopping Centre =18

Fung Tak Shopping Centre [El{Z 515

Heng On Commercial Centre 1R 15

Hin Keng Shopping Centre 8A1X/515

Hing Tung Shopping Centre 5 E15

Hiu Lai Shopping Centre IEE 13

Hong Pak Court Retail and Car Park FE1E5E- 5 SHEA (S 15
Hong Shui Court Retail and Car Park [EInsE-rESHER{SE1R
Hong Yat Court Retail and Car Park BEi%%3- i $HEd (S E 15
Hung Hom Estate Retail and Car Park #I5%B- 5 $HER (S E 15
Kai Yip Commercial Centre R{218

Kam Tai Shopping Centre $23R 7515

Kin Sang Shopping Centre 24513

King Lam Shopping Centre 218

Ko Chun Court Retail and Car Park S 1{8%:-E $HER(SEIR

Ko Yee Estate Retail and Car Park S1410- 7 SHE{S S 15
Kwai Shing East Shopping Centre S254 57512

Kwong Fuk Commercial Centre [Eig &%

Kwong Yuen Shopping Centre iR 132

Lai Kok Shopping Centre B E515

Lee On Shopping Centre FI 218

Lei Cheng Uk Shopping Centre Z=£B R 515

Lei Tung Commercial Centre 518

Lek Yuen Plaza JEREIR

Lok Nga Court Retail and Car Park %23 -5 $HER (S EE 18
Lok Wah (South) Estate Retail and Car Park £ @ iiB- 3 SHEl{S S 18
Lok Wah Commercial Centre 4E 7518

Lung Hang Commercial Centre [E5 EiZ

Mei Lam Commercial Centre =M 13

Ming Tak Shopping Centre BR{E RS 18

Nam Cheong Estate Retail and Car Park S IP-EHHEEEIF
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Property

44 On Yam Shopping Centre RTEFE 18

45 Ping Tin Shopping Centre B 15

46 Po Hei Court Commercial Centre RS 13

47 Po Lam Shopping Centre 515

48 Sam Shing Commercial Centre =E2&18

49 Sau Mau Ping (Ill) Estate Retail and Car Park 51U = HA- /&5 $HEA (S 12
50 Shan King Commercial Centre LI 15

51 Shek Lei Shopping Centre Phase | I8 —HA

52 Shek Lei Shopping Centre Phase Il &7 15 —HA

53 Shek Wai Kok Commercial Centre EEBE IS

54 Shun Lee Commercial Centre |IEF 715

55 Shun On Commercial Centre |[EZ 5%

56 Shun Tin Estate Retail and Car Park [§XEB-E$HER (S E18
57 Siu Hei Commercial Centre JKiE5E 15

58 Sui Wo Court Commercial Centre $8R3E %1%

59 Sun Chui Shopping Centre $71227518

60 Sun Tin Wai Commercial Centre ¥t BB & 13

61 Tai Hing Commercial Centre XERE I3

62 Tai Ping Estate Retail and Car Park A EB-EjSHEL{S SIS
63 Tai Wo Hau Commercial Centre X% D&%

64 Tai Yuen Commercial Centre Xoii%

65 Tin Tsz Shopping Centre X% 15

66 Tin Wah Estate Retail and Car Park K IB- 5 $HER (S 215
67 Tin Wang Court Retail and Car Park X7R26-7 SEd S 515
68 Tin Yat Estate Retail and Car Park K32 1B- Ej$HER(S & 18
69 Tong Ming Court Retail and Car Park [EBA%5-E $HEL{SE 1R
70 Tsui Ping North Shopping Circuit 225% (1t) #&18

71 Tsui Ping South Car Park 222 () IB{SEE18

72 Tsui Wan Estate Retail and Car Park 22&1B- 5 $HER(S 218
73 Tsz Ching Shopping Centre | & Il ZIEIBEIS (—HA) & (—HA)
74 Tsz Oi Court Retail and Car Park =35 SHESHIR

75 Tung Tau Estate Retail and Car Park REATD- 7 StiEE {25515
76 Wah Ming Shopping Centre EBHfS 13

77 Wan Tsui Commercial Complex IR22 18

78 Wang Tau Hom (Wang Fai Centre) 1238H) (Z1B )

79 Wo Ming Court Retail and Car Park F18A%a-ESHER{SEI1F
80 Yan Ming Court Retail and Car Park iRB8%:- 5 $HER(SEE 12
81 Yin Lai Court Shopping Centre EEsaEE DD

82 Ying Fuk Court Retail and Car Park Riig%E-E SHER(S 1R
83 Yiu On Shopping Centre 12 L1

84 Yiu Tung Shopping Centre 2SR #&1%

85 Yu Chui Court Shopping Centre 18227515

86 _Yung Shing Shopping Centre JERERi%

All information and data in this leaflet are provided for reference only. All figures expressed herein are based on information available as of the date hereof and are subject to change without notice.
©Copyright. Link Asset Management Limited June 2016. All rights reserved.
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