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Building a beautiful future requires long-term
commitment. Together with our stakeholders, we pave
the way towards a better future by keeping in step with
the changing needs and desires of our customers. We
continuously expand our tenant mix to provide a
comprehensive and varied leisure and shopping
experience. Our Asset Enhancement Projects inject
modern designs and new technologies into our
properties. Our innovative and effective marketing
strategies drive business development and raise
operational efficiency. All the while, we strive to care for
and improve the lives of those around us. We create
value for our unitholders, customers, tenants and the
community. We are The Link.
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The Link REIT has been selected for inclusion in the Dow Jones Sustainability Asia Pacific
Index (DJSI Asia Pacific Index) 2013/14 and FTSE4Good Index Series.
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Hong Kong’s first listed real estate investment trust
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Partnering with Communities to Unleash Greater Potential
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The Link Real Estate Investment Trust (“The Link”) is rooted in the community. We believe our
business and our partners will thrive only if we create value for the community. We are
committed to building the best business platform for our tenants, creating more diverse and
leisure shopping experience for our customers, and improving returns for our unitholders.

The Link was listed on the Hong Kong Stock Exchange (Stock code: 823) on November 25,
2005 as the first real estate investment trust in Hong Kong, and is currently Asia’s largest REIT
and one of the world’s largest retail focused REITs in terms of market capitalisation. We aspire
to be a world-class real estate investor and manager.
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The first real estate investment trust listed in Hong Kong and currently Asia’s largest REIT
in terms of market capitalisation
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Total retail floor area of one million square metres

.

A portfolio of over 180 properties

12,000+
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Over 12,000 tenancies in The Link’s shopping centres and markets
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Private and institutional investors own 100% of The Link’s units
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Over 80,000 car park spaces
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ne Link’s Vision, Mission and Values
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The Link’s Vision, Mission and Values serve as principles that guide us in our daily operations
and long-term planning, and also the foundation for our sustainability framework:

Vision Values
e To be a world class real estate Managing and operating our business with:
investor and manager * Respect
e Excellence
Mission * Integrity
e Teamwork

Building relationships with our
stakeholders by:

e Providing value and quality service
e Partnering with local communities
e Delivering sustainable growth
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The Link’s portfolio of properties all over Hong Kong include shopping centres, fresh markets, traditional cooked food stalls and car park spaces
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Lantau Island
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New Territories

Hong Kong
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Where The Link is
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= The Link’s Spotlight Shopping Centres
(Refer to the next page)
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The Link’s Shopping Centres
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Disneyland Resort Line Ma On Shan Line
East Rail Line Tseung Kwan O Line
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Island Line Airport Express
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Tsuen Wan Line Light Rail
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Chung Fu Plaza*
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Hau Tak Shopping Centre* 08
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Leung King Plaza*
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Lok Fu Plaza*
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The Link’s Spotlight Shopping Centres
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The Link’s extensive network of shopping centres throughout Hong Kong
attracts a diverse mix of tenants, who provide all manner of products and
services to fulfill the community’s every need.
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Kai Tin Shopping Centre
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Lei Yue Mun Plaza
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Lung Cheung Plaza
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Sau Mau Ping Shopping Centre
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Sheung Tak Plaza
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Siu Sai Wan Plaza
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Tai Wo Plaza
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Tin Yiu Plaza
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Tai Yuen Commercial Centre
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Tsz Wan Shan Shopping Centre
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Turn the page to find out more
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Lok Fu Plaza, situated in central Kowloon, is the largest
flagship of The Link. Connected to the Lok Fu MTR
station, the Plaza is just one stop away from Kowloon
Tong station, which makes it a convenient destination for
mainland visitors and residents of nearby luxury residential
neighborhoods such as Kowloon Tong and Homantin.
Two universities and many secondary schools in the area
supplement the Plaza with emerging student customers.
The 36,059-square-metre shopping centre has a large
Japanese department store as its anchor tenant and
contains a myriad of shops and restaurants, making it a
popular destination for everyone to shop for daily
necessities and fresh foods, enjoy delicious meals and
leisure time with family and friends.
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As one of The Link’s flagship properties, Lok Fu Plaza is
often the venue for large-scale, crowd-pleasing events.

FRARFERBAREE
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Lok Fu Plaza was voted “Popular gathering shopping centre
for university students” in the “Love to Vote — Shopping Mall
Awards 2012-2013,” reflecting the success of our strategic
marketing events in attracting youngsters, our target
segment.

D RAHERLBENAR - ABEHRETE

Lok Fu Plaza's spacious layout ensures shoppers a
comfortable and relaxing experience at this high-traffic
shopping centre.

ALRFEZEHRAIRRFERS HRETETHESER
A WM THess -

Taiwanese pop star Show Lo selected Lok Fu Plaza to host
the launch of his new album, which drew thousands of his
fans.
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Stanley Plaza is The Link’s first dog-friendly property and is equipped with special
facilities for dogs.

7 L ARSI — B RIEY RIAEAR - SULR NI TR 2 2 ER
e

Historic landmark Murray House is a popular backdrop for wedding photos. The
Link recently opened a new make-up room to couples free of charge, adding
comfort and convenience.

FEFEHEREENSE L —  FHIMBRER - ESIABRK - BRI -
The translucent blinds are one of Stanley Plaza’s architectural features that not only
add to the building’s aesthetics but also reduce energy consumption by letting in
ample natural light.

TPy [=RBEA] MREAR#Mr0EES - REENHLMD -
“Lover’s Terrace” on the fourth floor, with its 270-degree sea view, is a popular
dating spot.
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Stanley Plaza
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On the Southern side of Hong Kong Island, one of the city’s most prestigious areas,
Stanley Plaza is located in a popular tourist destination. Built to minimize its
environmental impact and highlight its beautiful natural surroundings, Stanley Plaza
was awarded Hong Kong Green Building Council’s highest Platinum rating. Stanley
Plaza, along with Stanley Promenade, was also awarded the Overall Winner of the
Outstanding Public Space Award in the Hong Kong Public Space Award 2013. With
heritage landmark Murray House next door, Stanley Plaza offers shoppers and
tourists a unique, resort-style leisure and shopping experience with its many
fashionable shops, gourmet restaurants, and lively program of music and cultural
performances in its amphitheatre.
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Leung King Plaza was refurbished with the latest environmental design
principles in mind. Its glass fagade lets in plenty of natural light and allows it
to blend in with its surroundings.

RES 5 AT TREENEFNELeENRE  AIRNERERES
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Leung King Plaza has many exciting new shops and restaurants, bringing
more choices to the community.

T G2 RITEERREIAE - RIT ZARBALKEER
Leung King Plaza can be transformed into a venue for art workshops and
exhibitions, nurturing the community’s appreciation for art.
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As one of the largest shopping centres in Northwest Tuen Mun,
Leung King Plaza has undergone a HK$200 million asset
enhancement project, incorporating natural lighting, landscaping
and a timber-decked podium, and is a model for an “eco-plaza”
concept. Within the spacious shopping centre is a diverse mix of
name brand shops and restaurants, providing a relaxing shopping
experience and attracting many tourists.
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Hau Tak Shopping Centre, in the heart of Tseung Kwan O District,
is conveniently connected to Hang Hau MTR station. Along with
other surrounding shopping centres, it is a high-traffic shopping hub
in this densely populated residential area. Its 16,432-square-metre
retail space contains a wide variety of shops, restaurants, coffee
shops, and the only fresh market in the area, making Hau Tak
Shopping Centre one of the most popular and convenient leisure
and shopping destinations in East Kowloon.
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D ERIRREGELEE -
The Link held Hong Kong’s iconic Chinese New Year bike event along
the bike route adjacent to Hau Tak Shopping Centre, promoting a
low-carbon lifestyle.

JULERE N SEREZBTELRE

RIATMETE - ERFH  AFEEZTh - AIRNERREHRER
BINGYERIE -

With spacious and comfortable interiors, diverse tenant mix, Hau Tak
Shopping Centre provides a leisurely shopping experience.

ErEmpM A SO EEX RSN RBEWYES - KRS
X SN B SKH 22 o
Conveniently located near Hang Hau MTR station, Hau Tak Shopping
Centre is connected to adjacent large-scale shopping centres, creating
a magnet for shoppers outside the area.

NEHH MO - W ARETIREIZIY) - RAAZ -
Special sales and promotional events attract enthusiastic crowds of
shoppers to the shopping centre.
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Situated in the center of Tin Shui Wai District and connected to surrounding housing estates,
Chung Fu plaza is conveniently located next to the Chung Fu light rail station, which
connects to West Rail line to the rest of Kowloon and Hong Kong Island. The
17,673-square-metre Chung Fu Plaza contains the latest fashion designs, a wide range of
specialty shops and high quality restaurants, which not only attract local residents but also
visitors from the nearby Hong Kong Wetland Park.

= o el
| = E Chung Fu Plaza

01 MEPAFRATER 2 —  MEME
B @R - ARSI
As one of the main shopping centres in western New
Territories, Chung Fu Plaza is conveniently located
near Chung Fu light rail station and easily accessible
by other public transportation, making it one of the
area’s most frequented destinations.

02 ENARBMATRE  HKEFS  BEHEFEKA
&1 o
The bright, spacious interior and high ceilings create
a relaxing atmosphere.

03 TIRRGHHRAZFRIRIT - SRR EAREE
EMOBERT - REZRTE - RETREMR -
The air-conditioning system uses a specially designed
vent, which regulates the temperature according to
traffic flow, conserving energy.

04 MBI PEMBTH - SULABEUEDARR
VB WEIXA - SNIEE o
The Link regularly organizes large-scale events that
appeal to the whole family in Chung Fu Plaza spacious
atrium, attracting shoppers nearby and further afield.
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Lok Fu Market & Tai Yuen
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Lok Fu Market and Tai Yuen Market have been refurbished to
bring the look and feel of a European market to Hong Kong.
Wider walkways, brighter lighting, improved ventilation and
drainage systems contribute to a fresh, clean and enjoyable
shopping experience. Customer service officers & fresh market
ambassadors are always on hand to help customers at the
markets. With a wider array of fresh produce and specialty food
shops selling everything from fresh oysters to dried seafood and
other gourmet foods to organic vegetables, The Link’s markets
cater to every taste and need.

-
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01805 FERATHTERE2IELTZNHFINRTREZER - MERRIE
& - BR ST DETAFRRENTE -
Lok Fu Market and Tai Yuen Market are markets for the 21st century. With
contemporary design and features, clean, relaxing shopping environment and
wide range of tenants, these fresh markets appeal to the needs of families both
young and old.

028&08 TiFAMBEIRS & KRS KEAAFRESMINE)
A customer service counter and ambassadors offer help whenever shoppers
are in need.

03 FEHTREFEERSSOEWYESEAE -
Shopping carts make shopping at Lok Fu Market convenient and easy.

04 &07 TiIHNMBERFITIE - RAFTE - MR BITH - TLROEEENWEY
K5 -
The market’s bright, spacious layout and walkways create an enjoyable
shopping experience.

06 RERATEDRE) GEBN KRS - LR YETT ERE -

Both Lok Fu and Tai Yuen Market accept Octopus cards for payment, adding
convenience and efficiency to the shopping experience.
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The Link carries out strategic marketing activities that increase footfall and sales year-round, and “The Link Tenant Academy" helps raise our tenants' competitiveness
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The Link’s Chairman Nlcho\as Robert Sallnow-Smith, The Link's CEO George Hongchoy,
The Link’s CFO Andy Cheung and Tesla Motors’ representatives helped promote
sustainable development at the opening ceremony.

TET S REHRR S 217 - WE| LT RTRE) -
Stanley Plaza was transformed |nto a technology exhibition venue, attracting more than
10,000 inquisitive visitors.

FrATRIModel SE EF T % 5 FAUL /R LS 17/t R R FIAE -
Tesla Model S electric sedan display model was exhibited at Stanley Plaza where the
test drives was carried out during the exhibition period.

GULESXEZELRLHIEFER TR EREE - EIBER B M E 302 BB R 1 IR R R N 3 7] 54
K& - BINRS| LTRSS o

The Link partnered with renowned electric vehicle manufacturer Tesla Motors for the first time to present an exhibition
showcasing the role technology plays in conserving our natural resources and supporting sustainable development. With
interactive games and educational kiosks, the exhibition drew more than 10,000 visitors.

LAMBORGHINII50TH ANNIVERSARY.
LLAMBORGHINI HK x THE LINK x COWPARADE

AT STANLEY PLAZA 2013

_EEF' .E X %ﬁ.[ X ﬂ'—“l=11@-i'ﬁ'l&l"l:71
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The Link, Lamborghini Hong Kong and international public art event Cow Parade came together for the first time to create an event
with sizable charitable impact. Life-sized cow sculptures designed by famous artists were auctioned for charity. A parade and
exhibition of Lamborghinis, worth well over HK$100 million in total, attracted supercar fans and spectators as well as significant
international media coverage.

01 4 ) CHBLRZEEREEEEAR GBS

EEF .f.iﬁz&} FFEAURA -
\ The opening ceremony at Stanley Plaza was officiated by management from The Link

and Lamborghini HK, superstar Aaron Kwok and other luminaries.

02 BETEERST [REMLY ] RERE  SUBBESHEBNTR - hKLEF
BM82ATTLENR °
Hong Kong’s first cow sculpture charity auction raised HK$821,000 from generous
donors.

—
(5 03  WCREEMERMAZARONETRR [REFLS] - FFRES

The Link invited five internationally renowned artists to create five, Mfe S|zed cow
sculptures, which were exhibited in Stanley Plaza.

04 0E [REZeY ] ARz ZEERBRBEEAEMIL L EERE - WaIKEBHE
Bife -
Lamborghinis emblazoned with the cow sculpture designs were also unveiled during the
opening ceremony, attracting huge crowds.
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As part of Hong Kong Tourism Board’s Hong Kong Wine and Dine Month, Stanley
Plaza hosted the World of Food and Music (WOFAM), bringing together world-class
music performances with gourmet food and wine experiences. The event spurred
spending from jubilant crowds of locals as well as tourists.
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03
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BFEREREFTELFERER S HOERREBFFREEFHN -
Each year, WOFAM brings many world-class chefs to demonstrate their cooking skills.

BERTTEFE  BESRAE  RIBLTI  MEHRRD -
WOFAM’s jam-packed programme of fun and exciting activities, such as a speed-drinking contest, was very popular.

ASHEHAE [S$EBXS REEEPang Show] BIRBIIEL - STEZURXIREIE ©
Korean hit musical comedy show, Pang Show, had the audience in awe.

L x BEBE T30
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The Link partnered with Commercial Radio to organise Hong Kong’s first
30-hour marathon green event, where a total of 30 teams traveled to 7 of The
Link’s shopping centres to complete a series of low carbon missions.
Commercial Radio DJs and a group of singers were on hand to cheer for the
teams and raise awareness for environmental protection. This large-scale
environmental event not only had a positive social impact but also increased
traffic and spending at our shopping centres.

EMES MER=TABERS] TOLETRE 7347 -
The closing ceremony for The Link’s 30-hour Low Carbon Campaign was held at Lok Fu Plaza.

028&03 30FA [MEARBAMR ] FEZMNMULEAHTT HRBES ] - 79 ZIF MR OB R AR S -
A total of 30 Low-Carbon Teams participated in a series of Low-Carbon Missions at various The Link shopping centres, testing their creativity and teamwork.

04 [MERHRAMR ] SRALEBBNHAE » dhIeH R ITAL
Low-Carbon Teams got a chance to experience the benefits of low-carbon transportation by traveling in electric vehicles.
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Each year, The Link creates an extraordinary themed Christmas
celebrations: The Link x Chupa Chups Color Your Mind Playground,
The Link X’mas 2012 Dr Slump X’MAS Penguin Village, and The
Guinness World Records Mario Collectable Museum. With stunning
decorations and attractive Christmas gift redemptions, The Link’s
extraordinary Christmas celebrations attracted huge crowds of
revelers from all over Hong Kong, bringing a large number of
enthusiastic shoppers to our tenants.

01 S EARR [4UL x EEEKColor Your Mindiif k7 | B 71 AR BB A MBI ©
The world's largest The Link x Chupa Chups Color Your Mind Playground was one of Hong Kong’s most
popular destinations during the Christmas season.

02 4L LASuper Mario ) = R4/ TiE R RLRVVES) » HIERABARAS [BEE] (ERERE -
The Link created a Super Mario-themed program of Christmas celebrations, and invited famous
Taiwanese pop band “Lollipop” to perform.

03 FUCIQE T REERASA RN R EHNEIRF AT RAICORE - HRWEFHZESIF -
The Link Dr Slump X’'mas Penguin Village featured snowfall effects and fireworks displays, bringing a
strong atmosphere of Christmas.

04 SN ENMRATHSUPER MARIO FANSHE J 1t R S HETERE H12,000% R T &M ©
Asia's first Guinness World Record-setting exhibition of Super Mario Fans collectibles with more than
2,000 items.
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Targeting at families, the singing contest
encouraged kids to unleash their singing
potential and boost their self-confidence.
Competitions were held at 8 shopping
centres of The Link to help promote the
development of arts and culture in the
community while also to increase footfall.

SRERKRIFEFIRE HHSRETS -
Parents and other supporters flocked to Lok Fu Plaza to cheer for the
contestants.

02 FRMNHRFHEFERSRTRE -
Both parents and young contestants all had a great time throughout the
competition.

UHEZRRTIIE - I EAERF - BLzEA - DR BRRER
!

Selected participants were invited to attend training class to learn a variety of
singing techniques that aimed to increase their confidence and singing potential.

04 1000 N & i 2IRIE 2 D IETERIFF RN - FTFRI -
A hundred finalists gave it their all while competing for attractive prizes.
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BT FEIRAEE EHEX - AR REIEE @ T K | AT G M , A ¢ The Link Tena [RCHR %] BRF S ERTERTARERS  RERAESS
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The Link’s iconic Chinese New Year bike events are one-of-a-kind in  iug - N : A -6 : BT - B S AL E MRS o

Hong Kong. The activities create exciting experience for cycling
enthusiasts, promote cycling as a fun part of a low carbon lifestyle, and . . B . R . .
P . y, gasafnp y , D The Link established “The Link Tenant Academy” to provide free seminars and workshops on a range

further support The Link’s sustainability efforts. 01 [BEZEN | RULHFEIED)  BFFN=TTRMXET  SHRARHE - . . . . . . ) ;
The Link GNY Dragon Dance is one of The Link's iconic events. On the third day of Chinese New Year, the unique bike dragon dance brings good fortune to residents of retail operatlons and management ’[OpICS to help tenants ConthOUSly Improve their business skills
offerent cistrts each year and enhance their competitive edge in the retail market, and as a result, creating value for every

02 [BETRiz] B2 NEFRRREGEEE  AMTLIFHFAHELRMBLIES - stakeholder.

As part of The Link’s efforts to cultivate a culture of sustainability, The Link Chinese New Year Bike Parade encourages participants to adopt a low-carbon, green
lifestyle.

03 BEFIRBETRIEY - B MERERE  TEREFERS -
Along the route are many good luck stations equipped with windmill toys or drums and other symbolic lucky charms.
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BRI R A RS -
Before the banquet, guests got a chance to taste fine wines from around the world.

JULESEPEFAFERE [£IRNER] BERER  BFAHRTREFENEEZ
MR o

The Link helped promote and raise the profile of our F&B tenants by launching “Gourmet
in Style” wine pairing banquets.

IR RRLEHFAITIHREIEN - SUAR3
Gourmet traveler Walter Kei gave a live cooking demonstration of newly-created dishes
and shared his culinary expertise with guests.

$RIX 57

Gourmet in Style

GULATFRFPFBRBFNTIR - Bl H A8 K am ik
AR R BRI RRERESTULE a2 B
BREE  BHHRARSDIERER - NEHLZ
BURREPHREEY S - RIBERH -

The Link developed Gourmet in Style to target middle-class
customers who are willing to spend on quality wine & dine
experiences. Gourmet traveler Walter Kei collaborated with
chefs from The Link’s F&B tenants to create a series of
innovative fusion recipes and hosted wine pairing banquets.
The events enhanced the reputation and competitiveness of
the F&B tenants and increased their sales.
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Fresh

NRATIZOER XA TIZE S HREZ TANIEE -
SULSZRERBINAIERENEZ R L RIFREED -
HAPHELEFTBERIEREZ RS RBRRIUED)
PARIBOAZE ©
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To raise the profile and image of our fresh markets and attract
a broader shopper base, The Link partners with celebrity
chefs to share their food expertise as well as demonstrate
their latest culinary creations in our markets. We also
stimulate spending with attractive recipe cards and sales
promotion programmes.

04

01 SULABTFRTTIHHE NS LS HNERIRDED) - RIFUATE -
The Link boosts spending at its fresh markets with many attractive sales promotion
programmes.

02 BEFEIET - AREIRANLEREWRM M
Celebrity chefs took shoppers around the fresh market and share their shopping tips.

03 BRIETZINRY [KERE] @ A2EREMIERZITOEREL -
The first to establish a Master Chef Kitchen in its fresh market, The Link brings well-known
chefs to share their cooking tips and culinary experiences with shoppers.

04 WLERFAEREZRRILEZTHLE THHRE
The Link partnered with celebrity chefs to create a variety of recipe cards that were distributed
at The Link’s fresh markets for free.
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Growing the portfolio’s value through professional and strategic asset management
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A diverse tenant mix at the doorstep of our shoppers
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The Link has an extensive portfolio in Hong Kong. Our diverse tenant mix includes retailers of fashion and accessories, household
products, personal care, banks, electronics, telecommunications service, supermarkets, fresh markets and more. Altogether, we serve
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the needs of millions of shoppers.
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Setting Standards of Exce
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With over 180 retail properties and facilities, The Link has standardised operational
procedures to ensure consistent delivery of services at high standards of excellence.
People are an integral part of our business, and we aim to develop long-term
relationships between our tenants, customers and our organisation through earnest
communication so that we can deliver service that addresses everyone’s need.
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GUCFE 10N R IRHE6 N B FE TR, - IREERRINLREA o
The Link encourages the use of new energy technology by providing 55
electronic vehicle charging stations in 10 of our shopping centres.

UL AT [REHERERRTS] - FETEZRERES
=l AR

The Link supported Greeners Action’s “Lai See Packet Recycling Campaign”
by setting up collection points in our shopping centres.

LKA RE TR TMARS [RREKREERITL] - REZA TS
BIPRANXE ©

The Link partnered with Food Angel to establish a “Surplus Food Collection
and Donation Programme” at our fresh markets, which has received
enthusiastic support from many fresh market tenants.

BTMRFTEREE 7 25 [#miH] HXAFRE -
Over a thousand people from the neighbourhood and beyond reaped a
bountiful harvest from Lok Fu Plaza's Eco Terrace.

PLIEARFEARERVIAZULSINT - RILH - REZDEFRIAA o
The Link’s operations adhere to high standards of sustainability, garnering us
recognition from international organisations that measure sustainability.

REEHERE

y a Green Culture for a Sustainable Future
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The Link has developed a comprehensive corporate sustainability strategy with "30/20 vision" which aims at reducing our annual
energy consumption by 30% from 2010 levels by 2020. The Link strives to cultivate a culture of sustainability by using innovative
technologies and implementing energy, carbon and water reduction measures. We take an active role in protecting our environment
and partner with many environmental groups to promote and engage the community in waste recycling. Our efforts to bring
sustainability into all areas of our business and operations have been recognised by international organisations.
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Award

2013
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FTSE4Good Index Series
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ICSC Foundation Asia Pacific Community Support

2013
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Dow Jones Sustainability Indices
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2014

(EMEF-ERE)
Best of the Best Performance Award

REEMEEAR

Asia Asset Management Magazine Best of the Best
Performance Award - Asian REITs

2012-13

%J:?E NFHES5EERSXENT
AEEMBIRHATEHL -
§%’Rﬁ§i‘ﬁ‘§ﬂ3€
Chamber of Hong Kong Listed Companies and the
Centre for Corporate Governance and Financial
Policy, Hong Kong Baptist University - Hong Kong
Corporate Governance Excellence Awards

2013

{Euromoney) EERERZEE

Euromoney Best Investment Manager in Hong Kong

2012-13

The Asset Triple A Investment Awards -
FEBRMTREE

The Asset Triple A Investment Awards -
Property Investor of the Year

1 a'_'-CF

2012

FESHBLSRECLELIRHESR
P-4
HKICPA Best Corporate Governance Disclosure
Awards

2012

T FERHTRAR

AsianInvestor Investment Performance Awards

EWlit R SE

Corporate Social
Responsioility

EWES

Comporate Governance
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Marketing and
Branding

I RARSS

Quality and Service
=xcelence

THE HONG KONG MANAGEMENT ASSO(C

2012 6(1\/[13 o*UA%ITY A
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2013

[RREREHEE2013-14] —
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Love to Vote - Shopping Mall Awards 2013-2014 -
My Favourite Shopping Mall Campaign

2012

FRES Mz -
FRAWRSRE

Hong Kong Top Service Brand Awards -
Hong Kong Premier Service Brand

2077

FHEWH LI R EER2011 -
EREFELL MR

Hong Kong Esteemed Brands Awards 2011 -
Potential Hong Kong Corporate Brand Award

2012

FTREPERELSLXREMAXSE -
[#HRX%R] @R

10th China Golden Awards for Excellence in Public
Relations - Silver Award (Community Relations)

20717

ICSCIE Xl KR

ICSC Asia Pacific Shopping Centre Awards

“T'he Link Management
Limited

. FRESEFNESEE - REHX

GWLEBNERE -

2013

EATELEEHS -

RHEBRSR (MARE)

Hong Kong Retail Management Association -
Service and Courtesy Awards (for Individual)

2013

FRERRERSS -
FigEERR

The Hong Kong Institute of Facility Management -

Excellence in Facility Management Award

2012

FEEETLhS -
iR EER

Hong Kong Management Association -
Quality Award

GULRARERES T ZFMN B MK EREFINR - 8200552 - GUCSEHER - KRolES - BRBEFEMEINLE1 20D RIIRER - T RH) U
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There is nothing sweeter than being recognised for one’s accomplishments. Since 2005, The Link has continuously strived to deliver results and innovation to
our stakeholders. Our efforts have won us more than 120 awards, validating our successes and achievements in different spheres. We will aspire to even greater
excellence, work towards the next breakthrough, and develop an exciting world of opportunities in future.
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Website: www.thelink.com.hk
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This article does not constitute an offer or invitation to purchase or subscribe for any units of The Link REIT, and shall not be relied upon in connection with any investment decision. All information and data in this publication are provided for
reference only. The Link REIT's manager, its directors, employees and associates make no representation or warranty as to the accuracy, reliability or completeness of the information herein and shall not bear any liability(if any) arisen from any
inaccuracies or omissions. All figures expressed herein are based on information available as of the date hereof and are subject to change without notice. You shall access the information contained in this article and observe all applicable laws
and regulations of the related jurisdiction. © Copyright. The Link Management Limited 2014. All rights reserved.
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