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Metropolitan Plaza – 8 Huangsha Road  

Property Particulars 
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Location  
8 Huangsha Road, Liwan District, 

Guangzhou 

Opening 2012 

No. of Floors 
Aboveground: 1F-3F 

Underground: B1& B2 (car park) 

Gross Floor Area ~88,726 sqm (retail) 

Car Park Spaces 695 spaces 

Agreed Property Value 

RMB 4,065M 

Expected date of completion of acquisition 

11 May 2017 



Guangzhou City Overview  

Gateway to Southern China 
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 Guangzhou is strategically positioned as the political 

centre and hub for international shipping and trading in 

Southern China 

 Ranked 3rd on GDP among all cities in Mainland China 

 Ranked 2nd on per capita GDP after Shenzhen 

 

Political, economic and manufacturing capital of Southern China 

Guangdong Province 

Guangzhou 

Shenzhen 

Hong Kong 0 

0.5 

1 

1.5 

2 

2.5 

3 

(sqm per person) 
 

2015 2018 

Lowest retail supply among Tier One Cities 

Shopping Mall Stock Per Metropolitan Consumer (1) 

Note:  
(1) Refers to those living in the city’s core metropolitan area with annual 

disposable income over RMB 30,000. 
Source: JLL Research / EIU 
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Liwan District Overview  

Well-developed Old Town District in Guangzhou 

GZ Baiyun  

International Airport 

Huadu 

 Tianhe 

Baiyun 
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Liwanhu Park 

Guangzhou  

No. 1 Middle School 

 Metro Line 1 

Consumption is well-supported by nearby residential properties and tourist attractions 

Yet Liwan District has limited quality retail facilities  

 Ruyifang Station 

 Changshou Lu Station 

Shamian Island  

Tourist Zone 
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Metropolitan 

Plaza –  

8 Huangsha 

Road 

Map of Guangzhou city Map of vicinity Shangxiajiu Pedestrian  

Shopping Street  

High-end residential 

(~1,900 units) 
High-end residential  

(~1,100 units) 

Huangsha 

Seafood Market 



Investment Rationale 

Rare opportunity 
 One of the few recently-built, high-quality shopping centres in the Pearl River Delta area with  

good occupancy and footfall 

 A mass to mid-market regional shopping centre targeting youngsters and families 
 

Excellent connectivity and location with low competition  
 Strategically-located in Liwan, a densely-populated and high performing retail district 

 Most of the retail malls built in recent years and in the upcoming pipeline(1) are concentrated in the eastern 

side of the city (Tianhe and Yuexiu) while the west has little supply and foreseeable competition 

 Located at Huangsha Station – the intersection of Metro Lines 1 and 6 – of which Metro Line 1 is  

the oldest and one of the busiest metro lines in Guangzhou 

 Attached to a bus terminal serving local communities 
 

Mature asset generating stable income 
 94% occupied (2) with ~50% of spaces leased to F&B, kids & education ensuring strong footfall  

 Well-positioned shopping centre with proven performance  

 Immediate contribution to earnings 
 

Attractive growth potential 
 ~60% of tenancies (by rental income) are approaching the end of first leasing cycle and will expire  

in 2017-2019 

 Value creation through refining tenant mix and widening product and service offerings 

 
Note:  

(1) See appendix 1 for upcoming retail supply in Guangzhou 

(2) As of February 2017 P.5 



Defensive Trade Mix with Good Growth Potential  

Note:  

(1) As of February 2017 

33.4% F&B 39.9% 

24.7% Fashion and Accessories 37.3% 

4.4% Services 9.5% 

6.6% Home and Electrical Appliances 6.2% 

13.7% Kids and Education 4.0% 

9.9% Entertainment 1.6% 

7.3% Supermarket 1.5% 
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~60% of rental income  

to expire between 2017-19 

Several anchor tenants will expire  

later to provide continuous support to reversion 

Well distributed expiry profile (1) 

Focus on non-discretionary trades  

Trade mix - by leased area (1) Trade mix - by rent (1) 
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Wide Range of F&B Offerings 

Seafood and Zhejiang cuisine 

Japanese restaurant 

Hot pot restaurant 
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Café 



Unique Shopping and Entertainment Experience 

Cinema Kids entertainment 

 

 

Personal care 

Optical Sportswear Fast fashion Ladies wear 
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Financial Impact  

Financing 

 Acquisition to be funded by debt and existing liquidity 
 

Portfolio mix 

 Pro-forma adjusted ratio of Mainland China assets(1)                            9.1% 
 

Impact on gearing 

 Debt to total assets(2)     17.6% 

 Pro-forma adjusted ratio of debt to total assets(2)                                 19.9% 

Agreed Property Value RMB4,065 M 

Valuation by Jones Lang LaSalle RMB4,060 M 

Earnings contribution 

Monthly gross income (excluding management fees) RMB16.06 M 

P.9 

Notes:  

(1) Based on valuation and exchange rate as at 30 September 2016, minus 5 assets disposed on 14 February 2017. 

(2) As at 30 September 2016. 

 



Appendix 



Appendix 1 

Large Scale Retail Supply in Guangzhou  

No new large scale retail supply in Liwan District up to 2021 

Notes:  

(1) Data as at Q4 2016. 

Source: JLL 
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Zhujiang New Town  

(ZJNT) 



Spacious piazza  

Appendix 2 

Exterior and Interior Views of the Mall 
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Well-designed mall 



Appendix 3 

Where do shoppers come from and how they come 

Metro 73% 

Bus 21% 

Car 22% 

Walk 10% 

Taxi 12% 

Bike 1% 

52% 

12% 

11% 

10% 

9% 

3% 

3% 

Liwan District 

Baiyun District 

Tianhe District 

Yuexiu District 

Haizhu District 

Panyu District 

Other Districts 

Mode of transportation Origin of shoppers 

Shoppers come from both the immediate catchment and beyond 

Most shoppers arrive via metro 

P.13 

Note:  

(1) Based on onsite shopper survey commissioned by Link. 

 



 This document has been prepared by Link Asset Management Limited in its capacity as the Manager (the “Manager”) of Link Real Estate 
Investment Trust (“Link REIT”) solely for use at the presentations/meetings held and may not be reproduced or redistributed without 
permission. Neither this document nor any copy may be taken or transmitted into or distributed, directly or indirectly, in the United States or 
to any U.S. person (within the meaning of Regulation S under the United States Securities Act of 1933, as amended). Neither this document 
nor any copy may be taken or transmitted into or distributed or redistributed in Canada or to the resident thereof. The distribution of this 
document in other jurisdictions may be restricted by law and persons into whose possession this document comes should inform 
themselves about, and observe any such restrictions. By attending this presentation/meeting, you are deemed to agree to be bound by the 
foregoing restrictions and represent that you have understood and accepted the terms of this disclaimer. Any failure to comply with these 
restrictions may constitute a violation of applicable securities laws. 
 

 All information and data are provided for reference only. All opinions expressed herein are based on information available as of the date 
hereof and are subject to change without notice. The slides forming part of this document have been prepared solely as a support for oral 
discussion about Link REIT. No representation or warranty, express or implied, is made as to, and no reliance should be placed on, the 
fairness, accuracy, completeness or suitability of any information or opinion contained herein. None of Link REIT, the Manager,  or any of its 
directors, officers, employees, agents or advisors shall be in any way responsible for the contents hereof, nor shall they be liable for any loss 
arising from use of the information contained in this presentation or otherwise arising in connection therewith. 
 

 This document may contain forward-looking statements. The past performance of Link REIT is not necessary indicative of the future 
performance of Link REIT and that the actual results may differ materially from those set forth in any forward-looking statements herein. 
Nothing contained in this document is, or shall be relied on, as a promise or forecast as to the future.  
 

 This document does not constitute an offer or invitation to purchase or subscribe for any securities of Link REIT and neither any part of it 
shall form basis of or be relied upon in connection with any contract, commitment or investment decision whatsoever. No action has been 
taken or will be taken by Link REIT, the Manager or any of its directors, officers, employees, agents or advisers, to register this document as 
an offering document or otherwise to permit public distribution of this document.  
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